Helmingham Hall

Case Study

Paid Social Media Marketing

At a glance

Helmingham Hall is a historic estate known
for its exquisite gardens, rich history, and
timeless charm. The estate is owned by the
Tollemache family and was built in 1480.

Today, it continues to enchant visitors with a
fantastic programme of events and
renowned gardens, which are open every
year to the public from May to September.

Paid Social

Running multiple campaigns over
2025 to promote the gardens and
events culminating in largest
event of the year, the llluminated
Garden Trail.

Video production for event

promotion vis social ads.

£596,772

Illuminated Garden
Trail Total Ticket Sales

@ 1,400%

Return On Ad Spend
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CHALLENGES v

For 2025, HelImingham Hall Gardens were looking to raise brand
awareness as a destination, increasing footfall to the gardens and
increasing ticket sales for their events.

In particular, they were looking to sell £450,000 worth of tickets for their
Illuminated Garden Trail event, which runs for four weeks over the
festive period. This event is their biggest of the year.

SOLUTIONS v

Throughout 2025 we focused on maximising return on ad spend across
all of Helmingham Halls events. In the case of new events we were on
site to film and produce video ads for future promotion.
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RESULTS v

REACH

Over 470,000 accounts reached and over 4.5 million
impressions served across Facebook and Instagram
across all campaigns.

WEBSITE TRAFFIC

Over 57,000 clicks through to the website with an
average cost per click of just 7p.

RETURN ON AD SPEND

3 An average ROAS of 9.67 across all campaigns in 2025.
Meaning a £9.67 return on every £1 spent with new
bookings and data from every event.



